Case study #2 Seed + Mill (Chapter 6)
To be submitted through WileyPlus.com at 11 PM on Thursday, 3/23/17
[bookmark: _GoBack]Below are the four questions which you will answer online through the WileyPlus site.  Be sure to write at least 250 words for each answer – that means a total of 1,000 words.  You may, of course, go well above and beyond 1,000 words.  
Recommendations:
· Read chapter 6 in order to understand all terminology
· Read the  Seed + Mill case at the end of the chapter 6, then watch the video (under summary and cases)
· Feel free to go to the websites for Seed + Mill to do additional research and a deeper level of understanding 
· For each of the questions below (which will appear under “assignments” through WileyPlus.com), think, research, and develop an original answer.  Don’t copy anything you’ve already read. With original wording and writing, convey your thoughts. Provide a well-developed and detailed answer.  Begin a week in advance. 
· Your grade will include: grammar, spelling, and sentence structure.  Get help at Rosenberg Library in the tutoring lab. 
· Do additional research on the company and its current state of affairs.  Study its website at https://www.seedandmill.com/ -- there are a few more articles written about this company, so try to read them all. 

[image: ]

Answer each question (there are 4 questions) with a minimum of 250 words. Please separate ideas with paragraphs.  Use bullet points and bolding to highlight important ideas and points.  It makes it easier for me to read online. Discuss, list, describe, and provide examples and detail. Thanks!

To earn full credit, and to be sure you’re answering each question (within a question):
1. Based upon this trend, the role Seed + Mill will play is as follows:
Seed + Mill’s growth prospects are as follows:
In five years, the company will be….


2. If I were to start a food product business, I would determine the need in the market in the following ways:

The partners of Seed + Mill determined whether there was a need for its product by…. (discuss, list, describe, provide examples and detail)


3. Some of the considerations of the partners for choosing an idea for their new business included:
Some of my own considerations for choosing an idea for a new business would be: 

4. The following current demographic trends create opportunities for Seed+Mill as follows:
Aging (discuss)
Health benefits (discuss)
Diversity (discuss)
Two-income families (discuss)
Food and artisan trends (discuss)
New goods and services (discuss)
Additional demographic trends? (discuss) 
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1. Tahini and halvah were long considered peasant food—good enough for those who could not afford
sweets containing expensive ingredients like butter, white flour, and sugar. Today, chefs are
embracing ancient flavors and devising new treats, such as multilayered halvah, sesame ice creams,
and pate brisée made with tahini instead of butter. Based upon this trend, what role will Seed + Mill
play? What are its growth prospects, and where do you see the company in the next five years?

2. If you were to start a food product business, how would you determine whether there would be a
need in the market? How did the partners of Seed + Mill determine whether their products would fill
aneed in the market?

3. What were some of the considerations of the partners when choosing an idea for their new
business? What would be some of your own considerations when choosing an idea for a new.
businesss?

4. Based on the following, describe current demographic trends (and additional ones you can think of)
that present opportunities for Seed + Mill:

a. Aging of the U.S. population
b. Health benefits of tahini (and halvah)

. America is more racially and ethnically diverse than in the past

d. Two-income families
. Food and artisan trends
f. New goods and services

g. Additional demographic trends

Sources: Company website, “About;”h ut, accessed June 26, 2016; Emma Christensen, “Open
Ihat to Do with a Jar of Tahini,”Kitchn, http:]/www.thekitchn.com, accessed June 26, 2016; Julia Moskin, “Sesame
Extends Its Sweet Reach Beyond the Middle East,” New Vork Times, , accessed June 26, 2016; Tejal Rao,
“SPEND: A Spectacular Take on a Beloved Middle-Eastern Sweet; Bloomberg, http://www. Bloomberg.com, accessed June 26,
2016; “From Chelsea Market: A Seed, Without a Doubt,” Kitchen Kvell, hts , accessed June 27, 2016.
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